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Charts Worksheet 

Exe 9.1D 

 

Figure 1 (left): Percentage Frequency Brand Preferences in Area 1  

Figure 2 (right): Percentage Frequency Brand Preferences in Area 2 

 

Figure 3: Comparison of Percentage Frequency Brand Preferences in Areas 1 and 2 
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Figures 1 and 2 show the percentage frequency bar charts of brand preferences for Areas 

1 and 2, respectively. According to Figure 3, Brands A and B were less preferred in favour 

of other brands in Area 1 compared to Area 2.  


